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45 MINUTTER

= Om Koda - og hvorfor vi undersgger det digitale musikforbrug
» Undersggelsen: Digital Music in the Nordics 2018

Hvis tid:

» Hvad ggr streamingtjenester ved forbruget? (Rasmus Rex)

= Dansk musikomsaetning 2017




S
:
-
%
S
=




KODA FORVALTER MUSIKSKABERNES
RETTIGHEDER

Koda serger for,

at komponister og sangskrivere far den betaling,
de har ret til,

nar deres musik spilles offentligt.

Siden 1926
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2017

110 ansatte sorger for

40.000 kunder betaler

Over 1.000.000.000 kroner for

Brugen af mere end /O O . O O O forskellige musiknumre

22.000 afiat 46.000 mediemmer far betaling

Medlemmerne registrerer i snit 1 5 () nye numre om dagen

Koda er nonprofit og mere end 90 procent af indteegterne gar til musikken
Mere end to 2/3 af Kodas udbetalinger gar til udlandet: £5"7.O00.000

1/4 af udbetalinger til danske medlemmer kommer fra udlandet: &77. 00 0.0 00



INDTAGTER FRA ONLINE

231 millioner

mere end 20O procent af omsaetningen

UDVIKLINGEN
= Fra nul og piratjenester

= Til iTunes (2005), BibZoom (2006), TDC PLAY (2008),
Wimp 2010, Spotify 2011 og Apple Music 2016
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UDFORDRINGEN I DAG

= Lav eller ingen betaling fra tienester som YouTube og Facebook

» Lasning: Reform af ophavsretten i EU
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Polaris Nordic
Digital Music in the Nordics

October 2018 By: Simon Bugge Jensen & Marie Christiansen Kroyer
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Music streamers 86% = 15 procent flere streamer

(2017: 75%)

Premium subscribers/ :ch‘; 'II"II"II"II"II"II"I"I"I"I’ = Lidt mere end halvdelen af forbrugerne betaler

Teeeeeeee

Only use free/trial i e e e e e oo

versions ot PRREDRODID = 30 procent flere streamer kun gratis
subscription) wwwwwwwwww
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Music consumption — Nordic and countries overview
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Music streamers < 900/0> < 86%1} ‘ 920/0} ‘ 88%} ‘ 92%}

(2017: 80%) * (2017: 75%) 1t (2017: 83%) 1t (2017: 81%) * (2017: 82%) L
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HVOR STORT ER FORBRUGET?

Lidt under halvdelen af musikforbrugerne streamede kun pa gratis tjenester, men...

B Weekly hours - free/trial versions

B Weekly hours - paid services
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Weekly time spend on the top 5 audio and video services used for streaming of music
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7,4

6,0
5,9

@ Spotify

Free/trial version

Q8a In a typical week, how many hours do you spend listening to music
or watching music videos on the following digital services?
Base: Use digital service to listen to music

Nordic average
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YouTube Music (New subsqrjpt] Y EL I
service dedigated(}& mu(?i )52 70 ’Q
oundCloud; 2%

Daily Motion; 2%

Other digital service; 4%
Apple Music; 5%
Facebook; 6%

Google Play Music; 2%
YouSee Musik; 9%

YouTube; 21%

iTunes; 4%

TELMORE Musik; 4%

Instagram; 4%

Spotify (Paid/bundled); 20%

Spotify (Free/trial/don't know); 10%







Nordic profile of people with a
paid audio streaming service

(in comparison to the general population)

No gender differences
18-29 year olds and to a lesser degree 30-39 year olds

Yearly household income of more than 700.000
DKK/SEK/NOK

More frequent concert goers

Favorite music genres are: Rap/Hip-Hop, Alternative &
Indie, RnB/Urban, Pop, Dance & Electronic

Much more frequent subscribers of TV/movie streaming
services

More who agree that YouTube should pay musicians for
their work displayed on the digital service

More who agree that the price for having access to all
music through a paid subscription service is fair

YouGov a4




Nordic profile of people who
only use free/trial versions of
audio streaming services

(in comparison to people with a paid audio No gender differences
streaming service) More aged 50-65 and fewer aged 18-29 and 30-39

More in the lowest and less in the highest income groups
More Finns than Danes, Norwegians, and Swedes
Less frequent concert goers

Favorite music genres are: Pop, Rock, 8os music, 90s music,
and Classic Rock.

More have purchased CD’s in the past 12 months

More listen to and watch music on YouTube. More discovers new
favorite songs on YouTube and on TV. More users of YouTube
Music

Spend much more listening to music on Spotify (the free/trial
version)

When choosing a music service for listening to music, many
more find it important that it is free

Fewer have a paid subscription to video streaming services.
Netflix, HBO Nordic, and ViaPlay especially

More often find and music on social media
YouGov 35
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Streaming of TV/movie content — an overview of the Nordic markets

) viaplay

NORDIC

C MORE

amazon

Nordic total

62%

12 hours

Q11 Do you currently subscribe to one or several of the following digital

services providing TV and/or movie content?

Base: All

Has at least one TV/movie content streaming service

42 61% £2 63%
4L 66% o= 58%

Average streaming time per week
(among TV/movie streamers)

‘e 11,1 hours 4. 12,7 hours

4= 12,4 hours == 11,6 hours



Across all four Nordic countries, there are significant increases in the number of people
who subscribe to video streaming services, Netflix and HBO Nordic especially

‘i Netflix que% * Netflix —3(”] o 47%f ‘i
. — % @ { )
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J was discove
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| heard it first on the

| heard it first on YouTube

friend played the song
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- Q21 Think back to the last time you
F. - song/piece of music you really liked:
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Channels where a new song was discovered - countries

Radio is still the main channel for discovering new songs

| heard it first on the radio
A friend played the song

| heard it first on YouTube

| heard it first on a streaming service
dedicated to music (not YouTube)

| heard it first on TV

| discovered the song via Facebook,
Instagram or similar social media

| heard it first at a concert

| heard it first on some other Internet site

| heard it first on the radio
A friend played the song

| heard it first on YouTube

| heard it first on a streaming service dedicated to
music (not YouTube)

| heard it first on TV

| discovered the song via Facebook, Instagram or
similar social media

| heard it first at a concert

| heard it first on some other Internet site

Significant changes
from 2017 to 2018

i

o/(;11%

12%
)

42%% 2018

2017

m 2015

|
3L

| heard it first on the radio
A friend played the song

| heard it first on YouTube

| heard it first on a streaming service dedicated to
music (not YouTube)

| heard it first on TV

| discovered the song via Facebook, Instagram or
similar social media

| heard it first at a concert
| heard it first on some other Internet site
Q21 Think back to the last time you discovered a new

song/piece of music you really liked: How did you discover it?
Base: All

°36%

2018
2017
m2015

| heard it first on the radio
A friend played the song

| heard it first on YouTube

| heard it first on a streaming service
dedicated to music (not YouTube)

| heard it first on TV

| discovered the song via Facebook,
Instagram or similar social media

| heard it first at a concert

| heard it first on some other Internet site

P
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m 2015



Channels where a new song was discovered — by age

Radio is primarily used to discover new music by people over 40 years old. Young people primarily

discover new music through friends and YouTube

| heard it first on YouTube

I'heard it first on TV

| heard it first on the radio

| heard it first on some other Internet
site

| heard it first on a streaming service
dedicated to music (not YouTube)

| heard it first at a concert

| discovered the song via Facebook,
Instagram or similar social media

A friend played the song
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2% /°

0
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56%

30%

Q21 Think back to the last time you discovered a new
song/piece of music you really liked: How did you discover it?

Base: All
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Purchase of music - Nordic

The number of people who purchase music has declined across the Nordics. It is primarily

caused by fewer people purchasing CD’s

M ah
a0 W

+ +

Yes, | have purchased music downloads

Yes, | have purchased CDs

Yes, I've purchased albums or singles in vinyl format

Yes, I've purchased music in other physical format

Q6 In the past 12 months, have you purchased music downloads,
or music in a physical format, such as CDs or vinyl albums?
Base: All

Significant changes
from 2017 to 2018

I 6% 2018

15% 2017

I o "%

NET: Have purchased music

31% 35%




Purchase of music - Countries

The number of people who purchase

and Finland

.‘[‘.

music has declined significantly in Denmark, Sweden,

Significant changes
from 2017 to 2018

1B
W

114 % 1%
Yes, | have purchased music downloads 15% Yes, | have purchased music downloads 15%
— 14% — 14%
13% 14%
Yes, | have purchased CDs 15% At Yes, | have purchased CDs 16% g8
[ 19% 2017 [ 17% 2017
[ | [ |
Yes, I've purchased albums or singles in vinyl g‘;ﬁ’ 2 Yes, I've purchased albums or singles in vinyl 670@ 2>
format ° ! format % h
M 4%  NET: Have purchased music [ 6% NET: Have purchased music
2% 27 32 3% 28 32
Yes, I've purchased music in other physical format 3% 0 o Yes, I've purchased music in other physical format 2% 0 0
A
21% w 11%
Yes, | have purchased music downloads 20% i Yes, | have purchased music downloads 13%
[ 24% [ 10%
15% 17%
Yes, | have purchased CDs 20% UL Yes, | have purchased CDs 22% g3
[ 19% 2017 [ 22% 2017
[ | [ |
Yes, I've purchased albums or singles in vinyl 7;/3"0/ R Yes, I've purchased albums or singles in vinyl 5;;/3/ e
format _ 80/o a format - 3% . H
°NET: Have purchased music . NET: Have purchased music
4% 39 41 3% 30 35
Yes, I've purchased music in other physical format 4% o @ Yes, I've purchased music in other physical format 4% o o
F 4% % 0 F 2% %o 7o

Q6 In the past 12 months, have you purchased music downloads,

or music in a physical format, such as CDs or vinyl albums?
Base: All



Across the Nordics, 7 in 10 agree that it is fair that online services who use music, pay a share of their revenue to the
creators of the music. Compared to Sweden and Denmark, significantly more Norwegians and Finns think that the price
for getting access to almost all music through a subscriptions based streaming service is cheap

Significant changes
27% N from2017t02018  #%
\ , u i Results shown for Topbox
1 [Agree/Strongly agree] )

_____________________________

»

o
13% Nordic average 2018

4
N

27%

4
N

69%

tHoa tibee tibas thas

Q24 Do you agree or disagree with each of
the following statements?
Base: All






MAINSTREAM-HITS
OG MINDRE DANSK

= Top-1 procent star for lidt over 80 procent af det samlede antal streams

= Dansk musik kan vaere under pres
= Playliste tendensen — de unge far ikke anbefalinger fra DR
= Algoritmer darlige til dansk musik

48



DANSK MUSIKOMSATNING 2017
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Ifelge ny rapport steg omsatningen i musikbranchen
med 23 procent, og det er i hgj grad liveomradet, som
driver fremgangen. Trods udfordringer pa serligt
omradet for indspillet musik er ar to med vaekst et tegn
pa, at skonomien i musikindustrien klarer sig bedre end
lenge, lyder det fra organisationerne bag rapporten.



OKONOMIEN |
MUSIKBRANGHEN 2017

MUSIKBRANCHEN VAKSTER
SAMLET OMSATNING | MUSIKBRANCHEN 2017

93MIA

MIA.
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OMS/TNING PA LIVE AF SAMLET OMS/ATNING
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SIDEN 2016 SIDEN 2012
0 0
23 A 52

V/EKST PA LIVE

SIDEN 2012
0
b9y,

DE DRIVER VAEKSTEN PA LIVEOMRADET:

Store spillesteder, festivaler og artister.




MINDRE VAKST PA INDSPILLET MUSIK

OMS/TNING PA INDSPILLET V/EKST PA INDSPILLET

]

MIA SIDEN 2016 SIDEN 2012
@ 3,3 0 ) 28:

STREAMING ER DEN STORSTE INDT/AGTSKILDE PA SAMTIDIG ER FYSISK SALG
OMRADET FOR INDSPILLET MUSIK MEN... 0G DOWNLOAD NASTEN

...vaeksten kunne have varet hgjere,
hvis ikke det digitale marked var praeget @ zgfy
af ulige vilkar for streamingtjenester og 0

FORSVUNDET

urimelige forhold for kunstnerne. Download er faldet

af det danske musikforbrug online 0
foregéar pa YouTube, som ikke betaler 84/
% i ( I ;J\ 0

—— det samme som konkurrende tjenester.
siden 2012

STREAMINGS ANDEL Kilde: YouGov for Keda

AF INDSPILLET MUSIK
[E] 3 5[y Fysisk salg er faldet
“ 16
0

ser videoer med musik pa Facebook,
som ikke betaler for musikken. siden 2012

Kilde: YouGov for Koda

52







	Danskernes digitale musikforbrug 
	45 minutter
	Kodas opgave
	Koda forvalter Musikskabernes rettigheder��Koda sørger for,�at komponister og sangskrivere får den betaling,�de har ret til, �når deres musik spilles offentligt.�
	OphavsretTEN�- En menneskeret���”Enhver har ret til beskyttelse af de moralske og materielle interesser, der hidrører fra en hvilken som helst videnskabelig, litterær eller kunstnerisk frembringelse, som vedkommende har skabt.”��
	Dias nummer 10
	Dias nummer 11
	Dias nummer 12
	Dias nummer 13
	Dias nummer 14
	Dias nummer 15
	Dias nummer 16
	Dias nummer 17
	Dias nummer 18
	Dias nummer 19
	Et år i Koda
	2017
	Indtægter  fra online
	Udfordringen i dag
	Polaris nordic survey
	Digitalt musikbrug i DK
	Dias nummer 27
	Dias nummer 28
	Bruger kun YT og SoMe
	Hvor stort er forbruget?
	Dias nummer 31
	Samlet forbrug�i DK
	Et eksempel hvad de mange data kan bruges til
	Dias nummer 34
	Dias nummer 35
	Film og serier
	Dias nummer 38
	Dias nummer 39
	Flere data
	Dias nummer 41
	Dias nummer 42
	Dias nummer 43
	Dias nummer 44
	Dias nummer 45
	Dias nummer 46
	Streamingens konsekvenser for hvad vi lytter til�- Rasmus Rex
	Mainstream-Hits �og mindre dansk
	Dias nummer 49
	Dias nummer 50
	Dias nummer 51
	Dias nummer 52
	Se mere �koda.dk/tal��kontakt: tiv@koda.dk
	Dias nummer 59
	EVT DK MUSikomsætning

